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The White Papers 
The Golden Ring of Sports   

  

We took a departure from STEM 
and education to a topic that is 
important because of its influence 
on education. 

Since many of our children end up 
in the bleachers and not on the 
playing field, how can the pressure 
of commercialism that culture and 
society embraces be better managed 
by parents and student athletes? 
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STEM & Sports: A Slam Dunk 
for Education Equity 

 

We all know that sports and other 
physical activities have health benefits. 
But did you know that they can also 
increase students’ interest and learning 
in science, engineering, technology, and 
math (STEM)?  ETR and our partners at 
dfusion Inc are excited to be at the 
intersection of these two different but 

complementary fields. See our press 
release about our new app that research 
shows increases math and science 
knowledge and interest. 

These ideas have been around for a 
while. Science museums have had sports 
exhibits for decades, such as the “Sports 
Challenge” at the Carnegie Science 
Center in Pittsburg which teaches the 
physics of hitting a baseball, and “Sports 
Science” at the Exploratorium in San 
Francisco which has exhibits such as the 
aerodynamics of bicycling. Many 
parents have watched their children 
learn math and statistics to be able to 
follow their favorite sports players and 
teams (remember the book and movie 
Moneyball?) 

There is also a growing number of 
STEM-related activities led by 
professional sports teams from baseball, 
football, hockey, soccer, and more. We 
love major league baseball team Arizona 
Diamondbacks’ STEM Field Days, and 
Code.org’s partnership with the Jaffna 
Stallions to show the relevance of 
computer science to cricket. A recent 
Newsweek article does a nice job of 
describing other activities. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Athletes Getting Paid 

Following the June 2021 Supreme Court 
decision in the case of National 
Association of Collegiate Athletics 
(NCAA) v. Alston, several universities 
have announced plans to pay student 
athletes. 

The court’s ruling opens the door for 
institutions to provide direct financial 
support to student athletes while also 
allowing the NCAA to cap cash awards 
for “academic achievement” at $5,980 
annually (i.e., the cash awards currently 
allowed for athletic achievement). 

Initially, the University of Mississippi 
(Ole Miss) and the University of Texas 
(Texas) announced their plans to 
distribute payments to student athletes, 
but others are likely to follow suit. Both 
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Ole Miss and Texas are distributing 
awards of $2,990 in the fall and spring 
semesters to reach the maximum annual 
limit. However, the two universities 
have different eligibility criteria and 
academic requirements. For example, 
Ole Miss is offering awards to any 
student athlete, including walk-ons, 
while Texas plans to provide academic 
achieve awards to scholarship student 
athletes-only. The University of North 
Carolina became the first school to 
organize group licensing deals for 
student athletes and other major schools 
have followed suit. 

Potential implications to collegiate 
athletics 

This announcement has obvious benefits 
for student athletes and the recruiting 
efforts of well-funded athletic programs. 
Students attending schools traditionally 
not featured as No#1 in 
football/basketball and have strong 
academic programs that bring in 
millions in research awards do not 
qualify of “incentive payouts.” 

Obviously, universities who treat 
student athletes as “pseudo employees” 
want to avoid costs normally incurred by 
an employer and have latched on to 
compensating athletes despite variations 
in equity across gender and sports. 
There is also the issue of the NCAA that 
establishes regulations for college sports 
is the “shadow” employer since rules for 
study/practice/travel/expenses are 
established by NCAA as the final 
authority. 

 
 

Is the Balance Right? 
 
Why are we putting such a high-level 
emphasis on high-school level sports by 
expecting students to devote countless 
hours to practices and workouts, give up 
their summers to attend team 
conditioning sessions to achieve goals 
most of them will not achieve? 

Since many of our children end up in the 
bleachers and not on the playing field, 
how can the pressure of commercialism 
that culture and society embraces be 
better managed by parents and student 
athletes? 

Students of color often find it difficult to 
resisting dreaming of winning the 
Heisman or being drafted to play 
alongside LeBron when education is an 
education is viewed as the less attractive 
alternative. 

The NCAA student-athlete 
compensation rules have changed. That 
change will have consequences, both 
intended and unintended. An athlete’s 
name, image or likeness (NIL) may have 
protectable intrinsic value. The right to 
license and profit from one’s NIL, often 
referred to as the “right of publicity,” is 
explicitly recognized by statute or 
common law in at least 35 states. 

How can goal setting towards sports, 
education, and entertainment be better 
managed by parents, students, and 
teachers working in partnership? 
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A Message from the Editorial Planning Board 

“Our objective was aspirational considering the attention given to signing 
day for HS athletes and their classmates who have achievements of an 
academic nature, which speaks to the low response to our call for articles.” 
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